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Velvet Escape: introduction

The Velvet Escape (VE) blog is widely recognised as one of the top independent luxury travel blogs in the world. Velvet Escape
provides travel inspiration for the discerning traveller through a combination of well-written content from a personal perspective
and lavish photography.The Velvet Escape travel blog is read in more than 150 countries every month and is regularly featured
by a number of big names in travel including Lonely Planet and National Geographic Intelligent Traveler.
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Velvet Escape is about getting away from our daily routines &
exploring, being adventurous, reflecting & doing it in style.
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Velvet Escape: statistics
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The Velvet Escape (VE) blog is read in 160+ countries every month. In the first nine months of 2011, the number of unique
visits grew almost four-fold. Traffic to the blog continues to grow, especially in Asia. In addition, Velvet Escape ranks highly for
chosen keywords in Google search results. As social media ‘shares’ and ‘likes’ become more important in the determination of
search result rankings, Velvet Escape, with its broad and highly-engaged social networks, is well-placed to benefit greatly.

Velvet Escape stats (monthly average Q4 2011)

Google PR: 4

Alexa ranking (global): 55,000

Monthly page views: 115,000

Monthly unique visitors: 38,000

Average time spent per page view: 65 seconds
Average time on site: 8 minutes

(source: Google Analytics unless otherwise specified)

Audience
Velvet Escape is read in 160+ countries. The top-10 are:

10.

U.S.A.

U.K.
Canada
Malaysia
Australia
Netherlands
Singapore
India

Spain
Germany

The top-10 above contribute 75% of total readers.

Demographics

Velvet Escape readers tend to be well-travelled and highly-
educated (college graduate level) & belong to the middle to
upper-income groups (household incomes > $80,000).
60% of readers are female.
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local istanbul experience
About 34 800,000 results (0.20 seconds)

Ad - Why this 2d?
Istanbul Adventure | gadventures.com
www,gadventures.com/Istanbul
Uncover the delights of Istanbul on an adventure tour through Turkey

10 ways to experience Istanbul like a local | Velvet Esca
— comi201 local-istanbull
23 Aug 2011 - The only city in the world that straddles two continents: Istanbul. Its
strategic position on the Bosphorus, a strait that connects the Black Sea with ...

A Truly Local Istanbul Experience at a Truly Local Istanbul price ...
w1 Wi tripadvisor.co.ukiShowlserReviews-g293974-d2197919-r117...

6 Sep 2011 — Balkan Lokantasi: A Truly Local Istanbul Experience at a Truly Local
Istanbul price-Balkan Lokantansi - See traveler reviews, ...

The Shoeshine boys - A unique Experience | Istanbul Spotted by ...
————f WWW. e-shoeshine-boys!
Review by Zekeriya S. Sen - Sep 23, 2011

23 Sep 2011 - Image by Zekeriya S. Sen Everywhere in Istanbul you will come across
Shoeshine Boys. They are very easy to pick up with their worn out cloths ...

things to do in penang

About 11,600,000 results {0.

Penang Top 10 what to do

=1 www.toUrismpenang.net.my/top_10_picks_do.htm
In Penang , the journey never ends and the excitement never stops. There is so much to
do here, we'd recommend at least a two-week stay to really experience ...

Penang Tourism and Heritage

————1 www.tourismpenang.net.my/
Though there are definitely more than 10 interesting things to do in Penang ...

#/ Show more resuits from tourismpenang.net.my

10 things to do in Penang. Malaysia | Velvet Escape

— com/20 g penang/
7 Sep 2010 - If you're visiting Penang, here are my 10 tips for things to do and see: 1.
Strolt around the UNESCO World Heritage core of Georgetown. ...

#1 of
34.8m
results for
this
search
phrase

#3 of
11.6m
results for
this
search
phrase
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Velvet Escape: social media influence

Velvet Escape is a highly-visible name in online travel, with 13,000+ followers on Twitter and 1,500+ fans on facebook. VE's
Twitter followers consist of individuals (with interests in travel, cuisine and photography), as well as a multitude of tourism
boards, travel organisations, PR, hotels, travel agencies, travel bloggers and social media enthusiasts. VE enjoys a high
influence score due to a great degree of retweets and discussions that are generated from a single tweet.

Peer Index rankings

Peerindex (Nov. 2011) TweetReach for velvetescape
64 Authority, audience and Reached 221,846 people via 50 tweets
activity make up a person’s Searching a maximum of 50 tweets

Peer Index rank. All three
are measured from 0-100. e PRGN

A rank of 40+ indicates you o
are in the top 10% of the \ 2 @ests e
community. R e x

Velvet Escape Twitter Reach Nov. 2011. For the latest data,
see: http://tweetreach.com/reach?q=velvetescape

AUDIENCE 71
B ACTIVITY 65
B AUTHORITY 61

Source: peerindex.net

“54% of British holidaymakers used social media platforms in the run up to
their trip abroad to gain personal recommendations and reviews
befO I’eha nd - . (source: sunshine.co.uk June 2011)

Velvet Escape has a proven track record of
influencing decision-making by providing
tips and recommendations via social media.
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Velvet Escape: what readers say

Velvet Escape receives many queries from travellers searching for travel information, recommendations and tips. Here is a
handful of comments readers have made in the past.

/"It had so much more detail than the\

vendor site. And the broad travel sites

don't get into all that," Ozaki said of the
évelvef esccpe postings he read on Velvet Escape. "In
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MaxineSheppard @velvetescape
following your recommended
Cape Winelands driving route
today :) Perfect weather.

this day and age, | find some of those
HOME TRAVEL 8LOG DESTINATIONS MEDIA SERVICES SHOP Sources more reliable ”
Driving the Cape Winelands

Qurce: Frommer’s (http://bit.ly/wivicT)
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Cruising Alaska'’s Inside Passage

“Good moming Wiklemess Discoversrs™|
exisros meas 0 Weatm It wes the first thing | heard every
Swrcpe ara Caltomia; morming through the spaakerphane in my
cabin: a friendly greeting at the start of &
new day and en Invitation to breakfast

wae
wekanown mistony
certany plys on
the mnd durey 4
svoll wcunt. Tra

ot st ML Yasavas

coubent vlag, The Widerness Discoverer is & smal
(oNgoocs fourtans cruise ship operated by InnarSea
W D0, paved 530t M0 WSRO 10 15 PHADMOLS Sast, Dut XS Diecoveras on thelr routes in southeast
thut taces 1hat tod e Sty The 1aces o D lientzies, e fascoes Alaska. | wes one of 65 guests and 24

459 10 e Sy Gvisn. aome woul say crew on &n eight-day cruise through the

RoconsEe, Mesyle. B Inside Passage fom Juneau to

st Ketchikan. | didn'® need much metvation
10 Jump out of bed early each morming - |
was simply 100 excited [ust being In
Alaska — but the frendly vokce and the
prospact of another sumptuous breaktast
to kack off 2 new day of adventure and fun were certainly enticing.

The Wilderness Discoverer

Egch of my seven momings In Alasks staned with a hearty breakfast and dreamy views of the Aleskan

Jaqi Lewis ~DameArsenal ‘ widemess,
@velvetescape 60 The faces of Pompeii su.pr/2RsfWP #travel £TT
<<Lovely article Keith. It's on my list for next visit to ltaly :)
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Velvet Escape in the media

Velvet Escape and Keith Jenkins have been featured on numerous occasions in print and online media around the world. In
addition to interviews, Keith also speaks regularly at tourism and travel blogging conferences about a variety of social media and
blogging topics.

Mentions in the Media include:

» Top-12 Twitter Personalities to Follow in 2012 by Elliott.org (Nov. 2011)
* Interview with BBC Travel (Sept. 2011)

* Feature in National Geographic Intelligent Travel (Oct. 2011)

* “How to use Travel Blogs to Plan Your Trip” Frommer’s (Aug. 2011)

25 Best Travel Blogs by 101 Holidays (Aug. 2011)

* 100 Best Travel Blogs by Wasington Flyer (July 2011)

* Interview on Catalan TV3 & newspaper feature (May 2011)

* “Around the World with 40 Bloggers” Lonely Planet (May 2011)

» Top-125 Best Travel Blogs by Austin Lehman (April 2011)

* Feature in La Nazione newspaper, Italy (March 2011) NATONAL

GEOGRAPHIC

Interview on Catalan TV3

* Feature in Travel Trade Gazette UK (Nov. 2010) - e _
* Interview with Red FM Malaysia (Oct. 2010) e — Speaking aLtW;f'dzT;:el Market,
« Interview with Enjoy Tanzania (July 2010) T T ondon
* Feature in Globe & Mail newspaper Canada (Jan. 2010) Travel & Cultures i
See http://velvetescape.com/media for the full list. Fintelligent travel Cypros G i your beart__
! lnonf,. Cl{y Keiths Amsseedow ThoPassportbiog

Forms of identification:
Keith Jenkins, travel

Speaking engagements include:

 Keynote at ITB, Berlin, Germany (March 2012) Dlogger
» World Travel Market, London, UK (Nov. 2011) | -
* GoMedia, Edmonton, Canada (Sept. 2011) e

* Travel Bloggers Unite, Innsbruck, Austria (Aug. 2011)
 Social Media & Travel, Girona, Spain (May 2011)
» Keynote at Travel Bloggers Unite, Manchester, UK (March 2011)

Feature in NG Intelligent Travel Interview with BBC Travel 5
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Velvet Escape: advertising options

The Velvet Escape audience and online influence continue to grow, making Velvet Escape an excellent advertising opportunity
for travel-related businesses.

go explore Advertise on Velvet Escape

experience.

and be
inspired. * Sponsoring — become a sponsor of any upcoming VE post

* Banners — banner advertising is offered both site-wide as well as in individual pages

* Guest posts — sponsored guest posts are accepted subject to VE editorial guidelines
* Product reviews — sponsored product reviews are accepted subject to VE editorial conditions

Please inquire for my rates by sending an email to: keith@velvetescape.com.

“More than a third of travelers said the Internet had prompted them to book their
travel plans, up from about 25% last year.”

“About two-thirds reported having used the Internet to research a trip during the
past six months.”

Source: Google survey (Sept. 2010) Velvet Escape can position your brand in
front of the increasing number of travelers that
base their decision-making on internet research.

svelvet escape
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Velvet Escape Sponsorship options

Sponsoring Velvet Escape (VE) entitles you to a variety of
online and offline marketing options:

Dedicated page: A dedicated page can be customised for the
sponsor. The page can contain a description of the sponsor, a
banner, up to 3 links, news and special offers. The content and
layout of the page can be refreshed on a monthly basis.

VE Features: VE Features highlight VE content on a specific
destination or activity. Relevant posts from the archive are featured
in the home page slider. Links to the sponsor’s site are included in
the Featured posts.

Online/Offline promotion: Regular tweets/facebook posts that
include sponsor messages, URLs, Twitter/facebook names. It is also
possible to choose for product placements in photos/videos. Other
offline options include speaking at trade shows and word-of-mouth
marketing. VE is perfectly placed to be your brand ambassador!

Sponsored posts: These are posts written by VE or provided by
the sponsor and remain permanently in the VE archive. Sponsored
posts include a link back to the sponsor’s site.

Banners: Banners can be placed on the VE home page, sidebar
and dedicated Partners page (this page contains descriptions of
Partner services).

Sponsor
Dedicated
Page

¢ vet escape

Q0 axplote. expeanence. and be inspired
HOME TRAVEL BLOG

Partner: Cathay Pacific

DESTINATIONS MEDIA

SERVICES SHOP

Kl CATHAY PACIFIC

Cathay Pacific Alrways Is one of 7
the world's premver arines. Sased
in Heng Kong, Cathay Pecific fles

o destinations around thg, globe @
with one of the newest 2#8ts i the
world. Cathay Pacific is nise y’

as being one of the wolly
airlines, eaming a Five Star staws
from Skytrax.

Premium Economy
Class

Cathey Pactlic introduces a new
Premium Economy Class on its
major routes — offering more comfort, space and personal attenticn throughout your entire journey. On the
ground. youll appreciate the dedicated check-n counters. additions! bepgage allowance, and priority
coardng. In the air, you'll enjoy a comiortable seat, enhancad catering, better entertainment. and even more
of our renowned personal service — all In a specious and cosy cabin that features from 26 1o 34 seats. It's the

VE Features

on home page

slider

@velvet escape

[GIv cape Features i
you by *sponsor*

"It had so much more detail than the vendor site. And the broad travel sites don't get into all that," Ozaki said of the postings he read on Velvet Escape.

“In this day and age, | find some of those sources more reliable.” Quote from a VE reader on Frommer’s. Read more on http://velvetescape.com/media.
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Velvet Escape Sponsorship packages

Velvet Escape Velvet Escape ‘Inspire’ package
* dedicated Sponsor Page

‘Insplre’ * sidebar banner
package * VE Features once/month. Includes links in 5 posts.
» offline promotion and product placement
» four sponsored posts/month
» promotional messages via Twitter/facebook
* banner on Partners page (with description)

Velvet Escape Velvet Escape ‘Experience’ package
* sidebar banner

‘ .
ExPerlence, * VE Features once/month. Includes links in 3 posts.

package * two sponsored posts/month
» promotional messages/week via Twitter/facebook
* banner on Partners page (with description)

Velvet Escape Velvet Escape ‘Explore’ package
* one sponsored post/month

‘EXPlore, » promotional messages via Twitter/facebook
package * banner on Partners page (with description)
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An innovative marketing model

Blog trips are an excellent means to generate online exposure for a destination. By hosting a select group of travel bloggers, a
tourism rganisation/company can benefit greatly from the writing and photography skills of bloggers as well as from their online
social networks. Blog trips can help to create an online buzz not once but three times! Velvet Escape helps tourism boards and
travel companies by providing advisory services and participating in blog trips, and via the iambassador post-trip model.

The iambassador model adds a fourth round of buzz!

B UZZ X 4 1 Bloggers publish their itinerary and invite

2 their followers to follow them on their trip.

Pre-trip ] 2
> Bloggers tweet and facebook about their
During the trip experiences, adding their photos/videos.

Bloggers publish their blog posts, ending up
to several months after the trip, ensuring
prolonged exposure.

“We could not be more delighted with the success of iambassador and are proud to have been the first to pursue this venture with
Keith. The campaign surpassed any expectations we may have had, with many travelers expressing their excitement about booking a
trip to Jordan after learning so much about it from the campaign. We hope to continue working with innovative bloggers, such as Keith,
in the future.” - Jordan Tourism Board. Visit for more information.



lambassador

by 2velvet escape

An innovative marketing model: #GoJordan

The 2011 social media outreach campaign, including
#Godordan, was immensely successful, leading to
Jordan being on travelers’ minds and on many top travel
lists, including Condé Nast Traveler, New York Times
Travel, Virtuoso, and National Geographic, among many
others.

- Jordan Tourism Board

10
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Contact Velvet Escape

Thank you for your kind attention. Should you be interested in any of these sponsorship or advertising options, please do not
hesitate to contact me via any of the channels listed below. I'm more than happy to discuss variations and/or different
combinations of the services offered and tailor these to your needs. | look forward to hearing from you.

Keith Jenkins
Founder & Publisher

Velvet Escape
www.velvetescape.com

" keith@velvetescape.com l@l keithinamsterdam

-
www.twitter.com/velvetescape www.linkedin.com/in/keithjenkins72

ﬁ www.facebook.com/velvetescape Visit Velvet Escape
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