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Velvet Escape: introduction

The Velvet Escape (VE) blog is widely recognised as one of the top independent luxury travel blogs in the world. Velvet Escape
provides travel inspiration for the discerning traveller through a combination of well-written content from a personal perspective
and lavish photography.The award-winning Velvet Escape travel blog is read in more than 150 countries every month and is
regularly featured by a number of big names in travel including Lonely Planet and National Geographic Intelligent Traveler.
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is a certain depth and richness to it.
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There’ s a sense of adventure;
you know you are alive.

Velvet Escape is about getting away from our daily routines &

i ke exploring, being adventurous, reflecting & doing it in style.

— : gt r, I launched the Velvet Escape travel blog in December 2008
s I o x.|. 3 : after a successful career in corporate and investment banking
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and networking purposes. Currently, Velvet Escape is
$ ¢ recognised as one of the most influential names in online
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Velvet Escape: statistics

The Velvet Escape (VE) blog is read in 150+ countries every month. Traffic to the blog continues to grow, especially in Asia. In
addition, Velvet Escape ranks highly for chosen keywords in Google search results. As social media ‘shares’ and ‘likes’ become
more important in the determination of search result rankings, Velvet Escape, with its broad and highly-engaged social networks,

is well-placed to benefit greatly.

Velvet Escape stats (monthly average Q1 2014)

Google PR: 4

Alexa ranking (global): 80,000

Monthly page views: 70,000

Monthly unique visitors: 25,000

Average time spent per page view: 89 seconds
Average time on site: 8 minutes

(source: Google Analytics and Alexa)

Audience
Velvet Escape is read in 150+ countries. The top-10 are:

10.

U.S.A.

U.K.
Canada
Australia
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Netherlands
Singapore
Germany
Spain

India

The top-10 above contribute 75% of total readers.

Demographics

Velvet Escape readers tend to be well-travelled and highly-
educated (post-graduate level), 25-45 year age group & belong
to the middle to upper-income groups (household incomes >
$80,000). 60% of readers are female.

Twitter: 39,643 followers
Facebook: 5,375 Likes
Instagram: 2,343 followers
Google+: 6,123 followers

Pinterest: 1,440 followers

In 2012, Velvet Escape was selected as
one of Top-15 Twitter Travel names to
follow by:

Mashable
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Velvet Escape: social media influence

Velvet Escape is a highly-visible name in online travel, with 39,000+ followers on Twitter and 5,300+ fans on facebook. VE’s
followers consist of individuals (with interests in travel, luxury, cuisine and photography), as well as a multitude of tourism
boards, travel organisations, PR, hotels, travel agencies, travel bloggers and social media enthusiasts. VE enjoys high influence
scores on Klout, Peer Index and Kred.ly due to a great degree of shares, mentions and discussions that are generated from
social media interaction.

velvetesca pe TweetReach for velvetescape
dgaow Reached 221,846 people via 50 tweets
Founder & Publisher of the Velvet Escape luxury travel blog. Searchirig a maximim of 50 tweets

Inspired by Travel. Nature. People. Music. Sports. Architecture.
Airplanes. Photography.

Tweet Types Exp 435,709 Impressi

Influences 7K others Influential about 20 topics

3 Travel & Tourism
: & Social Media
127}

Blogging

Example of Velvet Escape Twitter Reach. For the latest data,

Source: klout.com see: http://tweetreach.com/reach?q=velvetescape

92% of customers trust word-of-mouth recommendations (including online
“mouths,” like trusted bloggers) over all other forms of advertising. (source: 2012 state

of Inbound Marketing; Mindjumpers, funsherpa, Four Pillars)

Velvet Escape has a proven track record of
influencing decision-making by providing
tips and recommendations via social media.
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Velvet Escape: what readers say

Velvet Escape receives many queries from travellers searching for travel information, recommendations and tips. Here is a
handful of comments readers have made in the past.

/ "It had so much more detail than the \
vendor site. And the broad travel sites
don't get into all that," Ozaki said of the
postings he read on Velvet Escape. "In
this day and age, | find some of those

sources more reliable.”

MaxineSheppard @velvetescape
following your recommended
Cape Winelands driving route
today :) Perfect weather.
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Driving the Cape Winelands
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Ten things to do in Penang

Penang = a turtle-zhaped iskand off the west coast
ol Perinsuiyr Malayss and & coroscied lo lhe
mainland by the 12 kilbmetar lcng Penang Bridge.
For cenluries, Penang played @ slrelege wie n
wredng relations between the East and West. In
sdeilion 1o e loce Sullans. e Arabs, Chiness,

Britizh and Dutch ol vied for influenoe over Penang.
Thit kang ane colowd Hstiey has leR il mark on
fie ishng in many ways; from the colonial
mareices and intriguing temples of Ceargstown to
e isdand's urique cumine which i indy world-
famous. In adcition to its rich historicel and cullural
herkage, Penang o bossls mie sfer mie of
sandy, casuarna-rnged Deaches, 8 mountsinous
titertang, some ol Malspsins mosl stunning
resorls 8nd 8 vibrant shopping scsne,

Hera aro my 10 tpa for fings 1o da in Penang:

1. Stroll around the UNESCO Workd Heritage
core of Georgetown. The most arominert
edmask fand must-see) @ (he Cheony Fall Tes
Mareic However,  the  neighbourncods
surrcunding Jelan Peneng (Peneng Mosd) end Lebuh Chulis (Chd
colonial and Chinese herage buidngs s wel as wonderialy stmosphs

® View conversation

South Ariza s Cage Winctands i
locEi0 i A Sturnog comed of e
Westain Capo pe  san
dive awiry Yom Cage Tewn Tha
Mawte s of Stolencosch,
Franschhoos and Paan domnao
this Burem 22000 DUL % Mo, Mo
shendd  wro  estaws A

fegtaurants kocated s and aourd B

thize towrs ety S0k the Show.
T you fove firo food and wites,
thisn trés i Te ploce 0 te. Tra
Cge Wiaands rgon ofes

cusmansing custy and
ref comont dor prices
Consiondly  owir han Mo
esaisres  meas 0 Westem

Surcpe ara Cakomia)

! Ashley Bruckbauer
@velvetescape 59 Used this to plan our trip & even stumbled upon
the Rainforest Bakery! 10 things to do in Penang ow.ly/cbNkG #travel

ashieyindallas

o0

kSource: Frommer’ s (http://bit.ly/wivicT)
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Cruising Alaska's Inside Passage

*Good morming Wikiemess Discoverers”l
It was the first thing | heard every
morning through the spaakerphone in my
cabin: a friencly greeting at the startof &
new day and en invitation to breakfast
The Widerness Discoverer is a smal
cruise ship operated by InnarSea
Diecovenss on theif routes in southeast
Alaska. | was one of 66 guests and 24
crew on en eight-day cruise through the
Inside Passage fom Juneau to
Ketchikan. 1 didnt need much motvation
10 Jump out of bed early each morning - |
was simply 100 excited [ust being In
Alaska — but the fnendly voice and the
prospact of ancther sumptuous breaktast
to kick off & new day of adventure and fun were certainly enticing.

The Wikderness Discoverar

Esch of my zeven mormings In Alask: started with 2 hearty breakfast and dreamy views of the Alaskan
wildemess,
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Velvet Escape: media coverage and awards

Velvet Escape and Keith Jenkins are frequently featured in print and online media around the world. In addition to interviews,
Keith also speaks regularly at tourism and travel blogging conferences about a variety of social media and blogging topics.
Velvet Escape has also won numerous awards around the world.

Media highlights include: p e o
» Best International Blog, Canadian Tourism GoMedia Awards (Sept. 2013)
* Interview with The New York Times (July 2013)

* Best Digital Media award at Costa Brava Girona PremisG (Dec. 2012)

* Best Luxury Travel Blog at Destinology Awards (Sept. 2012)

« Mashable’ s Top-15 Travel Twitter Accounts to Follow (Aug. 2012)

* Interview with Cape Talk, Cape Town (Aug. 2012)

* Featured in La Repubblica newspaper, Italy (July 2012)

* Top-12 Twitter Personalities to Follow in 2012 by Elliott.org (Nov. 2011)

* Interview with BBC Travel (Sept. 2011) Interview with The New York Times 2013
* Feature in National Geographic Intelligent Travel (Oct. 2011)

* “How to use Travel Blogs to Plan Your Trip” Frommer’ s (Aug. 2011)

REV. AL SHARPTON INVITES YOU TO JOIN IN.
ok o join new % msnbc.com

#

Bls

« “Around the World with 40 Bloggers” Lonely Planet (May 2011) e TRAVEL - <

« Feature in Travel Trade Gazette UK (Nov. 2010) - EEa " B - e —

- Interview with Red FM Malaysia (Oct. 2010) T - e g e

* Feature in Globe & Mail newspaper Canada (Jan. 2010) D TTT— m :*r
See http://velvetescape.com/media for the full list. ~intelligent travel giiéhg:f”ki"& travel e

Speaking engagements include: B ==
* TEDxTalk (Nov. 2012)

» Keynote at Getaway Conference, Cape Town, S.A. (Aug. 2012)
» Keynote at Emerce Etravel, Bussum, Netherlands (June 2012)
* Foz International Tourism, Brazil (June 2012)

» Keynote at ITB, Berlin, Germany (March 2012)

» World Travel Market, London, UK (Nov. 2011)

* GoMedia, Edmonton, Canada (Sept. 2011) Feature in NG Intelligent Travel S

Interview with BBC Travel
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Contact Velvet Escape

Thank you for your kind attention. Should you be interested in working with Velvet Escape, please do not hesitate to contact me
via any of the channels listed below. | look forward to hearing from you.

Keith Jenkins
Founder & Publisher
Velvet Escape
www.velvetescape.com

| keith@velvetescape.com @ keithinamsterdam

L J I ‘

www.twitter.com/velvetescape www.linkedin.com/in/keithjenkins72
ﬁ www.facebook.com/velvetescape Visit Velvet Escape




